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St. Jude Give thanks. Walk, November 23, 2013 
 
Who: St. Jude Children's Research Hospital hosts the 3rd annual Give thanks. Walk. This event and others 
are made possible by local sponsors of St. Jude, and even more so by the participants. 
 
What: Annual fundraising walk to help children battling cancer and other deadly diseases. More than 600 
walkers will be present. Entertainment provided by various local marching bands, dance teams, face-
painters and many more. 
 
Where: The walk will be hosted at Target Field, 1 Twins Way, Minneapolis. Walkers begin at Gate 14. 
Entertainment will be placed throughout the terminal, which has suitable lighting for television cameras.  
 
When: Saturday, November 23, 2013 participants check in for the Give thanks. Walk. at 7 a.m. and the 
Walk. will begin at 8 a.m. The walk will also be taking place in 75 cities nationwide on this day. 
 
Why: Recognizing the power in numbers, St. Jude welcomes all with free registration for the Walk. Through 
the Give thanks. Walk. and other successful events, the families of St. Jude patients never have to pay for 
the treatment of their children. 
 

### 
 
For More Information: 
Sarah Reed 
Special Events Intern 
sarah.reed@stjude.org 
Ph: +262-389-1702 



To: Star Tribune 

Subject: St. Jude Give thanks. Walk.  

 

For Immediate Release 

Oct. 24, 2013 

 

St. Jude Give thanks. Walk. Saturday, November 23, 2013 

Ms. Pedriani,   

 Across the nation, 75 cities will be participating in the St. Jude Children's Research Hospital Give 

thanks. Walk. on Saturday, November 23, 2013. We are striving to make Minneapolis the most prominent 

out of them all. 

 As the recent successful Fall Festival of Hope gala displayed, St. Jude events are well supported 

by the Minneapolis metropolitan area. Local companies like Target, Rust Consulting, Kohl’s, Fox 9 News, 

Weichert Realtors and many more are sponsoring the event. Additionally, many past and present patient 

families live in the area and will be in attendance. We hope to have strong media presence at this event to 

ensure that the Minneapolis walk is one that will be remembered.  

 Focusing on local resources, proper coverage of the event will display to the nation why the 

Minneapolis walk is different than any other. We have secured sponsors, have Target Field as a backdrop 

and dozens of local entertainment groups performing throughout the walk.  However, we would love to 

have a prominent local news source, like the Star Tribune, present for the event. The Star Tribune is a 

staple of the Minneapolis area and must be included for a genuine Minneapolis experience. 

 Attached is a media advisory, for more details. If you have any questions, please don't hesitate to 

contact me! 

 

Sincerely,  

Sarah Reed 

For More Information: 
Sarah Reed 
Special Events Intern 
sarah.reed@stjude.org 
Ph: +262-389-1702 
	  



Summary 

• Objective: Encourage the public of the Minneapolis- St. Paul metropolitan area to participate in the 

Give thanks. Walk. and build support and awareness of St. Jude Children's Research Hospital. 

Additionally, bring attention to the event for news publications to be present at the event and give it 

media attention.  

• Target Audience: This media advisory is striving to reach St. Jude supporters, potential donors, 

news sources and community calendars to reach potential walkers. 

• News Value: This is a relevant and popular event, taking place soon, that is sponsored by many 

prominent Minneapolis-based corporations. Additionally, it promotes Minneapolis as whole, 

bringing attention to many local fine arts groups, restaurants and various companies. Bringing 

attention to this event brings attention to our city.  

• Key Message Point: Participants and media attention are needed for this Minneapolis-focused 

event to be a success and aid the children of St. Jude most effectively.  


